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ʂʘʧʠʯʠʥʘ ɽ. ɸ. çɾʀɿʅɽʅʅʓʁ ʄʀʈè ʇʆʇʋʃʗʈʅʆʁ ʄʋɿʓʂʀ 
ɺ ʩʪʘʪʴʝ ʨʘʩʢʨʳʚʘʝʪʩʷ ʧʨʦʙʣʝʤʘ ʨʘʟʚʣʝʢʘʪʝʣʴʥʦʡ ʤʫʟʳʢʘʣʴʥʦʡ ʢʫʣʴʪʫʨʳ ʢʘʢ 

ʚʘʞʥʦʡ ʩʬʝʨʳ ʦʙʳʜʝʥʥʦʩʪʠ ʯʝʣʦʚʝʢʘ, ʝʛʦ ʞʠʟʥʝʥʥʦʛʦ ʤʠʨʘ. ɸʥʘʣʠʟʠʨʫʷ ʦʥʪʦʣʦʛʠʯʝʩʢʠʝ 
ʦʩʥʦʚʘʥʠʷ ʧʦʧʫʣʷʨʥʦʡ ʤʫʟʳʢʠ, ʘʚʪʦʨ ʧʦʜʯʝʨʢʠʚʘʝʪ ʝʝ ʘʥʪʨʦʧʦʣʦʛʠʯʝʩʢʠʝ ʠ 
ʙʠʦʛʝʥʝʪʠʯʝʩʢʠʝ ʠʩʪʦʢʠ. ʅʘ ʦʩʥʦʚʝ ʬʝʥʦʤʝʥʦʣʦʛʠʯʝʩʢʦʡ ʤʝʪʦʜʦʣʦʛʠʠ ʘʥʘʣʠʟʠʨʫʶʪʩʷ 
ʩʤʳʩʣʦʚʳʝ ʩʣʦʠ ʨʘʟʚʣʝʢʘʪʝʣʴʥʦʡ ʤʫʟʳʢʘʣʴʥʦʡ ʢʫʣʴʪʫʨʳ. ʀʩʪʦʢʘʤʠ ʩʦʚʨʝʤʝʥʥʦʡ 
ʧʦʧʫʣʷʨʥʦʡ ʤʫʟʳʢʠ ʷʚʣʷʶʪʩʷ ʛʣʫʙʦʢʠʝ ʤʝʪʘʠʩʪʦʨʠʯʝʩʢʠʝ ʵʣʝʤʝʥʪʳ çʞʠʟʥʝʥʥʦʛʦ ʤʠʨʘè 
ʤʫʟʳʢʘʣʴʥʦʡ ʢʫʣʴʪʫʨʳ – ʤʝʥʝʩʪʨʝʣʴʥʘʷ ʨʘʟʚʣʝʢʘʪʝʣʴʥʘʷ ʤʫʟʳʢʘ ʠ ʵʣʝʤʝʥʪʳ 
ʬʦʣʴʢʣʦʨʥʦʡ ʪʨʘʜʠʮʠʠ. 
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Kapichina E. A. "LIFE WORLD" POPULAR MUSIC 
The article reveals the problem of entertaining musical culture as an important sphere of 

everyday life of a person, his life world. Analyzing the ontological foundations of popular music, 
the author emphasizes its anthropological and biogenetic origins. Based on the 
phenomenological methodology, the semantic layers of entertaining musical culture are 
analyzed. The origins of contemporary popular music are the deep meta-historical elements of 
the ñlife worldò of musical culture - minstrel entertaining music and elements of folk tradition. 
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